
GENIUS CONTENT CORP

Building the Intelligent Digital Content & Media Company

Content. AI. Audience. Intellectual Property.

Seed Investment Opportunity

Seeking $1.5M in growth capital

01 — THE THESIS

Attention Is an Asset. Intelligence Makes It Scalable.

The digital economy has fundamentally changed how businesses build brands, reach customers, and create
value.

Yet content remains fragmented across agencies, creators, publishers, platforms, and disconnected
technology tools.

Genius Content Corp is building an integrated company at the intersection of:

AI + Content + Media + Marketing + Audience + Intellectual Property

Our objective is to create a scalable infrastructure for developing digital content properties, serving
commercial clients, building audiences, and turning intellectual property into recurring revenue.

Investment Thesis

Acquire attention → create content → build audiences → monetize audiences → develop IP → scale
the portfolio.

02 — THE PROBLEM

Digital Businesses Have an Attention Problem

Organizations increasingly depend on digital content to acquire customers and establish market authority.

But the current ecosystem is inefficient.
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Businesses face:

High production costs
Quality content requires people, technology, strategy, and continuous execution.

Content fragmentation
Marketing, publishing, social media, video, analytics, and advertising frequently operate as separate
functions.

Short content lifecycles
Content is often produced once, distributed once, and quickly forgotten.

Weak monetization
Audience growth does not automatically translate into recurring revenue.

AI disruption
Organizations know AI can transform production but often lack the infrastructure and expertise to integrate
it effectively.

The result:

Companies spend heavily to create content without necessarily building durable audiences or
intellectual-property assets.

03 — THE SOLUTION

GENIUS CONTENT CORP

An AI-enabled content and media ecosystem.

Genius Content Corp combines five capabilities under one operating model:

1. CONTENT

Create original editorial, video, audio, social, newsletters, publications, and digital experiences.

2. STRATEGY

Develop brand positioning, content strategy, audience growth, and commercialization plans.
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3. AI & TECHNOLOGY

Use AI and automation to increase production capacity, intelligence, personalization, and operating
efficiency.

4. AUDIENCE

Build owned communities and audiences across digital channels.

5. IP & MONETIZATION

Transform successful content concepts into brands, products, licensing opportunities, subscriptions,
sponsorships, and other revenue-generating assets.

04 — WHO PAYS US?

A Two-Sided Business Model

Genius Content Corp is designed to monetize both business customers and owned audiences.

B2B CUSTOMER

Brands & Corporations

Need:

Content strategy
Digital campaigns
Audience growth
AI content systems
Brand storytelling
Analytics

Creators & Influencers

Need:

Content infrastructure
Brand development
Monetization
Distribution
Strategic partnerships

Startups & Entrepreneurs

• 
• 
• 
• 
• 
• 

• 
• 
• 
• 
• 
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Need:

Authority building
Digital marketing
Content systems
AI-powered production
Audience acquisition

Media & Entertainment Companies

Need:

Digital formats
New audiences
Distribution
IP development
Strategic partnerships

B2C / AUDIENCE

Our owned media properties can monetize:

Subscriptions
Premium content
Advertising
Sponsorships
Digital products
Events
Communities
Licensing

THE FLYWHEEL

B2B revenue funds content infrastructure → content creates audiences → audiences create data and
IP → IP creates additional revenue → revenue funds expansion.

05 — MARKET OPPORTUNITY

Participating in Multiple Large Digital Markets

Genius Content Corp sits across several expanding categories:

Digital advertising
Creator economy
Digital media

• 
• 
• 
• 
• 

• 
• 
• 
• 
• 

• 
• 
• 
• 
• 
• 
• 
• 

• 
• 
• 
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Content marketing
AI-enabled marketing
Marketing technology
Digital publishing
Subscription media
Online education and digital products
Intellectual-property licensing

Our Market Strategy

Rather than attempting to capture an enormous theoretical TAM immediately, we will focus initially on a 
serviceable beachhead:

Initial Beachhead

U.S.-based businesses, creators, startups, and organizations seeking scalable content and digital
growth solutions.

Market-Sizing Framework

TAM
Total spending across relevant digital content, marketing, media, and technology categories.

SAM
The subset of that spending accessible through Genius Content Corp's initial products and services.

SOM
The realistically obtainable customer and audience opportunity during the first 3–5 years.

Investor diligence note: Final TAM/SAM/SOM figures should be populated from third-party
market research before external fundraising. We will not present unsupported market-size
numbers as fact.

06 — BUSINESS MODEL

Multiple Revenue Engines
Genius Content Corp is intentionally designed around diversified revenue.

Revenue Stream Model

Strategic Services Project and retainer fees

Content Production Production fees

• 
• 
• 
• 
• 
• 
• 
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Revenue Stream Model

AI Solutions SaaS / implementation / subscription

Subscriptions Monthly or annual recurring revenue

Advertising CPM / sponsorship / media sales

Brand Partnerships Campaign and sponsorship revenue

Digital Products One-time and recurring sales

Licensing IP licensing and royalties

Media Properties Advertising + subscription + sponsorship

Partnerships Revenue sharing

Strategic Objective

Over time, shift the revenue mix toward:

Recurring revenue + owned media + proprietary technology + intellectual property

This should increase scalability and enterprise value relative to a purely project-based agency.

07 — THE GENIUS CONTENT FLYWHEEL

One Capability Creates the Next

STEP 1

Acquire Customers

B2B services generate initial revenue and relationships.

↓

STEP 2

Create Content

Customer work and proprietary initiatives generate content, insights, formats, and reusable systems.

↓
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STEP 3

Build Audiences

Distribute content through owned and external channels.

↓

STEP 4

Capture Data

Analyze audience behavior, engagement, conversion, and demand.

↓

STEP 5

Develop IP

Identify successful themes, formats, brands, products, and communities.

↓

STEP 6

Monetize

Subscriptions • Advertising • Sponsorships • Products • Licensing

↓

STEP 7

Reinvest

Use cash flow to launch additional properties and technology.

RESULT

A compounding digital-content portfolio rather than a traditional services business.
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08 — AI ADVANTAGE

The AI-Native Content Operating System
AI is not simply a feature of Genius Content Corp.

It is intended to become part of the company's operating infrastructure.

AI APPLICATIONS

Research

Market intelligence
Competitive monitoring
Trend identification

Production

Ideation
Drafting
Repurposing
Multimedia workflows

Distribution

Channel optimization
Personalization
Content scheduling

Analytics

Audience intelligence
Performance analysis
Predictive insights

Operations

Workflow automation
Knowledge management
Internal productivity

THE ADVANTAGE

Traditional content businesses scale primarily by adding people.

Genius Content Corp intends to scale through:

• 
• 
• 

• 
• 
• 
• 

• 
• 
• 

• 
• 
• 

• 
• 
• 
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People + AI + Automation + Reusable IP

09 — COMPETITIVE POSITIONING

Agency + Media Company + Technology Platform

Capability Traditional Agency Publisher Creator Genius Content Corp

Client Services ✓ — Limited ✓

Original Content Limited ✓ ✓ ✓

AI Infrastructure Limited Limited Limited Core

Owned Audience Limited ✓ ✓ Core

IP Development Limited ✓ ✓ Core

Multiple Revenue Streams Limited ✓ Limited ✓

Portfolio Strategy — Limited — ✓

Our Strategic Position

We are not trying to be another content agency.

We are building an operating company capable of creating, acquiring, scaling, and monetizing digital
content assets.

10 — GO-TO-MARKET

Start With Services. Scale Through Products and IP.

PHASE 1 — LAND

Acquire initial B2B customers through:

Founder-led sales
Strategic partnerships
LinkedIn and social selling
Direct outreach
Creator partnerships
Referral networks
Pilot engagements

• 
• 
• 
• 
• 
• 
• 
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PHASE 2 — EXPAND

Increase customer lifetime value through:

Retainers
AI implementations
Content subscriptions
Analytics
Campaign management
Additional digital products

PHASE 3 — BUILD

Launch proprietary:

Media properties
Newsletters
Communities
Digital products
AI tools
Content brands

PHASE 4 — SCALE

Use successful properties as repeatable models.

One successful property becomes the template for the next.

11 — INITIAL PRODUCT PORTFOLIO

The Company Will Build Around Three Initial Engines

ENGINE 01 — GENIUS CONTENT STUDIO

A B2B content and strategy operation providing:

Content strategy
Digital campaigns
Brand storytelling
Social media
AI content systems
Analytics

Purpose: Generate near-term revenue.

• 
• 
• 
• 
• 
• 

• 
• 
• 
• 
• 
• 

• 
• 
• 
• 
• 
• 

10



ENGINE 02 — GENIUS AI

AI-powered tools and workflows for:

Content creation
Content repurposing
Audience analytics
Marketing intelligence
Workflow automation

Purpose: Build scalable technology revenue.

ENGINE 03 — GENIUS MEDIA

Owned digital properties including:

Publications
Newsletters
Video
Podcasts
Communities
Entertainment formats

Purpose: Build proprietary audiences and intellectual property.

12 — FINANCIAL MODEL

Illustrative 5-Year Target Model

These are management planning assumptions—not historical results or guarantees.

Fiscal Year Revenue Target Gross Margin Target Primary Driver

Year 1 $500K 55% B2B services

Year 2 $1.25M 60% Services + products

Year 3 $3.0M 65% Products + media

Year 4 $6.0M 68% Recurring revenue + IP

Year 5 $12.0M 70% Portfolio scale

• 
• 
• 
• 
• 

• 
• 
• 
• 
• 
• 
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Strategic Financial Objective

Reduce dependence on labor-intensive project revenue while increasing:

Recurring revenue → software/product revenue → owned media revenue → IP/licensing revenue

Key Metrics We Will Track

ARR / recurring revenue
Revenue growth
Gross margin
Customer acquisition cost
Customer lifetime value
Retention
Average contract value
Audience growth
Engagement
Revenue per audience member
Content ROI
IP revenue

13 — CAPITAL REQUIREMENT

SEEKING $1.5 MILLION SEED CAPITAL

Proposed Use of Capital

Category Allocation Amount

Technology & AI 30% $450K

Content & IP Development 25% $375K

Sales & Marketing 20% $300K

Talent & Operations 15% $225K

Legal, Finance & Infrastructure 10% $150K

TOTAL 100% $1.5M

Capital Will Fund

Build

Technology infrastructure

• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 

• 
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AI workflows
Brand architecture
Content production capabilities

Launch

Initial digital properties
B2B service offerings
Audience-growth campaigns

Validate

Customer acquisition
Pricing
Retention
Product-market fit
Monetization

Scale

Successful products
Media properties
Partnerships
Intellectual property

14 — 18-MONTH MILESTONES

What the Seed Round Is Designed to Accomplish

MONTHS 1–6

Establish core operating infrastructure
Launch Genius Content Studio
Develop initial AI workflows
Acquire initial B2B customers
Establish flagship content channels
Develop first proprietary IP

MONTHS 7–12

Expand customer base
Introduce recurring service packages
Launch initial digital products
Establish strategic creator/brand partnerships
Begin monetizing owned audiences
Validate repeatable acquisition channels

• 
• 
• 

• 
• 
• 

• 
• 
• 
• 
• 

• 
• 
• 
• 

• 
• 
• 
• 
• 
• 

• 
• 
• 
• 
• 
• 
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MONTHS 13–18

Scale highest-performing offerings
Launch additional media properties
Expand AI products
Increase recurring revenue
Develop licensing opportunities
Prepare for institutional-scale growth

TARGET OUTCOME

A validated, revenue-generating content and technology platform ready for its next stage of
expansion.

15 — INVESTMENT STRUCTURE

Proposed Seed Financing

Capital Requested

$1.5M

Preferred Structure

Seed equity or SAFE financing, subject to final legal, valuation, and investor negotiations.

Proposed Use

Growth capital rather than debt-funded expansion.

Investor Proposition

Investors are backing the creation of a company designed to own and operate:

Digital brands
Media properties
Technology
Audiences
Content libraries
Intellectual property
Recurring revenue streams

• 
• 
• 
• 
• 
• 

• 
• 
• 
• 
• 
• 
• 
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Important

Valuation, ownership percentage, SAFE terms, liquidation preferences, and other financing terms will
be established through formal financing documentation and investor negotiations.

16 — WHY NOW?

Three Structural Trends Are Converging

01 — AI

AI dramatically reduces the cost and time required to research, produce, personalize, and distribute
content.

02 — Creator Economy

Individuals and brands increasingly operate as media companies.

03 — Owned Audiences

Companies are recognizing the strategic value of audiences they can reach directly rather than depending
entirely on third-party platforms.

Genius Content Corp sits at the intersection.

AI makes content more scalable.
Digital platforms make distribution more accessible.
Audiences make intellectual property more valuable.

17 — THE MOAT

Our Long-Term Competitive Advantage

The moat is not simply the technology.

It is the combination of:

CONTENT LIBRARY

A growing archive of proprietary content and formats.
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AUDIENCE

Owned relationships and communities.

DATA

Performance and audience intelligence.

IP

Brands, formats, products, media concepts, and proprietary systems.

TECHNOLOGY

AI-enabled production and operating infrastructure.

PARTNERSHIPS

Creators, brands, platforms, media organizations, and strategic partners.

BRAND

Genius Content Corp becomes the umbrella through which these assets compound.

18 — THE LONG-TERM VISION

Build a Portfolio of Digital Intellectual Property
The long-term opportunity extends beyond selling content services.

Genius Content Corp aims to become a digital media and technology holding platform.

FUTURE PORTFOLIO

Media Brands

AI Products

Entertainment Properties

Digital Publications

Creator Platforms
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Communities

Educational Products

Consumer Brands

Licensable IP

Strategic Investments

The model:

Create → Validate → Monetize → Scale → Repeat

19 — THE INVESTMENT CASE

Why Genius Content Corp?

LARGE AND GROWING DIGITAL DEMAND

Organizations need continuous content, audience development, and digital engagement.

CAPITAL-EFFICIENT START

B2B services can create early revenue while proprietary products and media properties are developed.

AI LEVERAGE

AI can increase production capacity and operating efficiency.

MULTIPLE REVENUE STREAMS

The company is not dependent on a single monetization model.

OWNED IP

Successful properties can become long-term assets.

PORTFOLIO UPSIDE

Multiple digital properties create the potential for several independent growth engines.
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SCALABILITY

The company can evolve from services into recurring products, media, technology, and licensing.

20 — THE ASK

$1.5 MILLION SEED ROUND

We Are Seeking Strategic Investors

Genius Content Corp is seeking $1.5 million in seed capital to build the infrastructure, products, content
properties, audience, and commercial engine required to establish the company as a scalable digital media
and technology business.

CAPITAL WILL ACCELERATE

Technology
AI and automation infrastructure

Content
Original content and IP development

Customers
Sales and customer acquisition

Audience
Marketing and distribution

Products
Digital and AI-powered offerings

Partnerships
Creators, brands, media, and technology

THE OPPORTUNITY

Invest early in the infrastructure behind a portfolio of digital brands, audiences, technology, and
intellectual property.
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21 — CLOSING

GENIUS CONTENT CORP

We Don't Just Create Content.

We Build the Assets Behind Digital Influence.

Content creates attention.

Attention creates audiences.

Audiences create influence.

Influence creates opportunity.

Opportunity creates revenue.

Revenue creates enterprise value.

THE VISION

Build the Next Generation of Digital Media.

GENIUS CONTENT CORP

Create. Influence. Scale.

SEED ROUND

$1.5M

Strategic Growth Capital

Content + AI + Media + Audience + IP

INVESTOR DISCUSSION

The next step is to validate the assumptions.

Target: Build a scalable, AI-enabled digital content and media company.
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Raise: $1.5M seed.

18-month objective: Establish the operating platform, validate customer demand, build recurring revenue,
launch proprietary properties, and create a foundation for scalable growth.

Long-term objective: Build a portfolio of valuable digital brands, audiences, technology, and intellectual
property.
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